
Through our strong kids brands, we reach almost 65% of all 
children in the Netherlands every month. With a great online video 
package featuring premium content, we can effectively reach your 
target audience online as well.

Market index
The market index can vary from 85 to 115 and is published every 
month on www.adalliance.nl. 

Monthly indices, Kids

Base prices

ANNUAL BUDGET BASE PRICES, KIDS

< €50,000 €128

€50,000 - €100,000 €124

€100,000 - €200,000 €120

€200,000 - €350,000 €116

€350,000 - €500,000 €112

> €500,000 €108

Product indices

PRODUCT INDEX 

Kids package 100 

Kids package - choice of channels* On request 

* Choice of channels that are also included in the Kids package in question.

Target audience index, Kids packages 

TARGET 
AUDIENCE

TARGET  
AUDIENCE

INDEX
DISNEY 

CHANNEL 
DISNEY  

XD NICKELODEON NICK JR.**
RTL 

TELEKIDS

6-12 100

F6-12 100

M6-12 100

3-8 100  *

* Cannot be purchased with a ‘Kids package - choice of channels’.
** If necessary, Nick Jr. will be used in the autumn. 

TIME-BLOCK, MANAGED Supplement 15%

PROGRAMME, MANAGED Ask your contact person 
about this
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Spot length indices 

Supplements

Preferred positions 

5 sec
10 sec
15 sec
20 sec
25 sec
30 sec
35 sec
40 sec
45 sec
50 sec
55 sec
60 sec
> 60 sec

40
50
60
75
85

100
115
130
145
160
170
180

60” pro rata

SPOT LENGTH INDEX

1st position
2nd position
Penultimate position
Last position

25%
15%
10%

12.5%

POSITION SUPPLEMENT



Billboarding Nickelodeon
Billboards are short sponsor messages (5 sec) before or after a 
programme. Because of its high attention value, billboarding is an 
effective way of increasing brand awareness. 

Packages
 » Outreach packages where the net is cast to reach a high 

proportion of your target audience
 » Themed packages which are designed to appeal to those 

interested in a specific theme. Examples include ‘Back to 
school’, ‘Animals’ or ‘Education’.

If you’d like to know more about our billboard options,simply get 
in touch with your Ad Alliance contact person.

Online Video 
With an exclusive range of premium video content on our own 
Nickelodeon.nl and RTL XL platforms, in combination with 
YouTube, Ad Alliance also has a large and high-quality reach 
among children.

PACKAGE INSTREAM 

Run of Kids €20.25* 

* These prices are valid for Q1 2021. For the autumn (Oct-Dec), there is a 
supplement of 120. 

A responsible approach to advertising to children

 » Advertising to children must be done with care, and 
specific rules apply in this area with which our sales 
team are very familiar. For information on this matter, 
simply get in touch with your Ad Alliance contact 
person.

 » Food advertising aimed at children aged between 
7 and 12 years is only permitted if the products in 
question meet the nutritional criteria listed in the 
‘Reclamecode Voor Voedingsmiddelen’ (‘foodstuffs 
advertising code’). This target audience can only be 
purchased on Nickelodeon. This is after 18.00 and 
against a managed index of 110. 

 » Advertising food to children under the age of 7 years 
is not permitted.

SUPPLEMENTS INDEX

Capping <5 115

Spot length 21-30” 125

Spot length >30” On request

Targeting Device 125

Targeting Geo 125

You can find more detailed information about our purchase options at www.adalliance.nl. All offers by and agreements with Ad Alliance are subject to the 
Ad Alliance general terms and conditions. For a complete version of the terms and conditions, please see www.adalliance.nl.  

If you have any further questions, please contact us at adverteren@adalliance.nl.




